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Social bookmarking

Every abstract on our Electronic Journals website now includes links
toarange of social bookmarking and sharing websites. These sites
allow you to store, tag, and share links across the internet. You can
share these links both with colleagues and people with similar
interests and can access links from any computer. If you find an
interesting article and wish to save it for future reference or share it
with other people, simply click on a bookmark link to add to your list.
All of the bookmarking sites are free to use but do require you to
register. Once you have registered you can begin bookmarking.

Please let your users know about this new functionality. If you want
> more information, please email vanessa.murtough@iop.org.

MARKETING YOUR LIBRARY

With September marking the start of the academic year in many countries, we wanted to find out how libraries are
preparing to welcome new students. We spoke with Helen Hathaway at University of Reading Library
(www.reading.ac.uk), UK to find out about planned activities, such as their annual Library Fair.

This year marks the 5th year of the Library Fair at Reading University. Balloons, posters, and support materials
welcome students into the library and staff are on hand to talk about the services and support they can offer. They
demonstrate webpages and the library catalogue, relevant to the student’s area of study. Helen says, ‘Support
materials help us engage with the students, make clear these services are provided via the library, and show we have
the expertise to advise on making the most of them.’

The library also asks ‘shelvers’ (students who work in the library to replace books on the shelves) to speak with the
new students. Helen finds that new students appreciate hearing about the library from a student’s perspective and
are more open to asking questions.

While the fairis largely aimed at undergraduates, a number of postgraduates also attend. The event is promoted at
the formalacademic welcome presentation, advertised on the library webpages and postcards are handed out at
enrollment. Prior to this, postcards are also sent out with information packs to international students. These
promotion methods are worthwhile, as over 500 students visit the fair.

Other activities planned this year include ‘refreshers
week’ and roaming staff to help with the use of the ‘self
service machines’. However, the library constantly
promotes its support to students through dedicated
liaison librarians for each subject area, through library
guides, newsletters and webpages.

Do you have a unique way of promoting your library? We
want to hearaboutit! Contact alison.hadley@iop.orgto
be interviewed for an upcomingissue of Librarian
Insider. If you would like to receive support materials for
marketing your library, go to
www.iop.org/E]/librarians/-page=support_materials or
email anna.coombs@iop.org.

Students at the Library Fair

We welcome your feedback and comments on LIBRARIAN INSIDER; please e-mail alison.hadley@iop.org
© Institute of Physics and 0P Publishing Limited 2008.

PuBLISHED BY |OP PUBLISHING 4





